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o VRS, HBEHEI®  Booth Type / Exhibit Space Fee

@—f%IVE standard Booth

# £:¥367,500/Booth
RU1—LBI5| 3.

Special discount plan

27m

EA/NERITRU T,

TEOEERREDEF M

BRSNET. 1/\E9m?2
Exhibit space fee will be (B3mx3m)
discounted as follows by 3m

number of units.

W3mXxD3mxH2.7m

HEXS CATEGORY
—i%/]\& (S) STANDARD (S)

—%/]\& (M) STANDARD (M)

EA/NEEL Number of Units
1~3/\# 1~3 Booths

RIS (9n) Unit Price (o)
¥367,500
¥315,000
¥294,000

4~8I\& 4~8 Booths
QINELLE  Over 9 Booths

\—MQIJ\Fsi (L) STANDARD (L)

HECIFHEBHNZENTLET,  Including Japanese Consumption Tax

@E: ‘_Z Mini Booth
KYFT = UY—=bF/FALEV I XTI —)UBRRE Resort & School only
£ £:¥189,000/Booth
D=7 FAAAIVE 2 im

Group Discount ;

[E—UY—h] 27m!

g CREFOTHRVI :

L AR—RITHUT 1/)\E§4m?
HRREDEEOET, (2mx2m)
Applicable for group application Em

from the same resort/destination. wa2mxD2mxH2.7m

®4/\RFEI5| : ¥588,000/16m (1/\Edizb ¥147,000)
@6/\EEIZ] : ¥756,000/24n1 (1/)\fd57=b ¥126,000)
4 Booth Package : ¥588,000/16m  (¥147,000/4m)
6 Booth Package : ¥756,000/24m  (¥126,000/4n)

B9 2/)\Bh D58 BREMNS) W) (R, FAR RV EEEDEETHELET, Xiﬂlﬁ’l\%ﬁl:[‘c‘u (RIVFEBLE R o FTAN\EEEBE T DI EOBVEE. TAR) CRIVSEBLE R Ae ¥H—vNIBHEE A,
The standard booth is shown above. The organizer will provide a back panel, side panels. Carpets will not be provided for any booths. Panels will not be provided for Island booths. One of the side panels will not be provided for corner booths.

@FEMIE=ZI=J—X

Mini Booth with basic decoration

¥ & :¥283,500/Booth

1/\iE4mz2
(2mx2m)

aek]
Fluorescent Light
JASRU - RR—R

Fascia & Company Name Sign
BNOET— ) A TAR - ZRIZ(F
Information Counter, Chair, Namecard holder

RA—Nwk
Floor Carpet

@73 9 O ﬁ: —j'— Catalogue Corner
¥ £ :¥21,000/848 12x—2Z

[H50O73—F— | [FRBEDEICETDBRICEHR
BN EBRFIAX—=X (A4 1X)21,000MTT,
HEEMAN THTHRAWCELZENTEFT . BBfM
NYOTDEFIFEHBMTNET .

The Catalogue Corner will be established in a location that
catches the attention of the attendees, and the fee is
21,000 yen for a single space (A4 size). The secretariat will
restock the catalogues during showtime.
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BRI CO PRNEMICEDRBEOTIET .
O\ FERI2LEER : 200941 1A30H (A)
OF v ILF
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EEICSBREENEZHALH BRAOK (1 )\RICOF)

BB SO CE 1 B A\EFRIDE0%

BifEIE £OREL CE0ELIE A\RED100%
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1) HBNEANR— 2) Hi)EE (BH/)\BDH5E)
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@Exhibit Space Fee
Space fees are as per the below. Prices do not include rental package decoration
(with exception of Mini Booth with basic decoration)

Standard 9mi (3mX3m) ¥ 367,500
Mini Booth(Resort & School only) 4mi (2mX2m) ¥ 189,000
Mini Booth with basic decoration 4 (2m>X2m) ¥ 283,500

« The organizer provides wall partition between adjacent booths.
« Rental Display units are available for an additional charge.
@Deadline Friday, October 30, 2009
« Applications may be closed prior to the deadline if all available space is reserved.
@Method of Payment
« Upon receipt of the application form, an invoice of the exhibit space fee will be sent to
exhibitors after obtaining approval from the organizer.
« Total of your exhibit space fee must be remitted by Monday, November 30, 2009 (In Japanese Yen only)
@Cancellation
Once an application is accepted, no withdrawal is allowed as a general rule. If the organizer
deems it legitimate, however, application may be withdrawn with the following charge:
Date of Cancellation (in writing) Cancellation Charge
Before or on the 61st day counting back from 50 % of Total Exhibit

the date of the opening of the exhibition Space Fee
After or on the 60th day counting back from 100% of Total Exhibit
the date of the opening of the exhibition Space Fee

@Booth allotment
The organizer will allot booths taking the following into consideration; the overall zoning plan,
the type and scale of booths, the category of exhibits and the application date, etc.

SHLAH B LU HOSHNSDOEE

For exhibit applications and further information, please contact:

FAEYIITIRAT1INIVERR

T103-0007
RRHARX AR 3-16-7 RREAEEEILIF
TEL 03-5623-3942 FAX 03-5623-3943

The Secretariat of the Diving Festival

3F Yusen-Nihonbashihamacho bldg.,
3-16-7 Nihonbashihamacho, Chuo-Ku, Tokyo 103-0007, JAPAN
TEL +81-3-5623-3942 FAX +81-3-5623-3943
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site: Tokyo Big Sight

West Hall 4

HEMESHOPRICTERLIEE !
http://www.scuba.or.jp

QOutline

Diving Festival 2010

February, 12(fri)-14(sun), 2010 10:00-18:00 \

Invitation Day : February, 12 ) .

Public Day : February, 13-14 V I n g
Venue : Tokyo Big Sight West Hall 4 F ‘ I
Organizers : Japan Scuba Association DF Executive Committee, e S t l V a
ATEX Co., Ltd. 7 j ’j
Simultaneous Event : Island Resort Festa 2010 -
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ADBEED . E&HH &N,
EIRANERET D

People gather, information is exchanged, and business opportunities are developed

g‘f E‘“Jﬁﬂrb‘—ﬁliiﬁﬁ I Everything under one roof!

RERTEE F1ED THER - 884 KA AS CH—REEEIE, Y
7—-UY—h BEARFEEMEORV BRI —EICERET D,
FIC—E. BN —DHEERT=CY,

The Diving Festival covers all facets of the industry from diving equipment and materials,
underwater photography, certification groups, diving tours, resorts and related goods. People in
the diving business will come to the show from all over Japan, giving ample opportunities to
expand your contacts.

EQEL‘*’%#' Visitors with a strong interest in diving

ERBEFEPRTIVIMNN-BEDFEZ AV —I —HEHRZLET
INIVT 4Ty XZRD BT DRBEDES ANV M ESREEDER D
BVET, MEmOPRY &Y —MERZRN T 2ICRREERRE T,

Many opinion leaders such as Trade buyers, professional divers, etc. attend the festival. The
visitors to this festival are much more serious than visitors who go to events only seeking novelty
goods. This is an ideal festival for promoting your new products and presenting the latest resort
information.

This is Japan's only
domestic diving show!

E’J"*Ztﬁlfb‘ﬁ!ﬁ'bftﬂﬁ—ﬂﬂﬂsﬂ ' Ull I The only festival which combines business and pleasure!

SHBABOS5. AREEREFEOREE, 1R AER - RARECRE. BRAICK. 71-5—
ERIDICERAB/ A Y —DREL,  ED DB EC T TIVET . —RARBICE, —R1— DR
FRONEPEHRFEBALET, S0 T IV IRRNDSAIBRADIFERELET.

The festival is held over three days. The first day is an invitation day for people in the diving industry and on Saturday and
Sunday the festival is open to the general public. On the invitation day dealers and a variety of other buyers come to the festival
and make their sales pitches for the year. On the days open to the general public, general users gather the latest information and
purchase the latest products. Therefore, the festival is a perfect opportunity to get involved in the diving industry.

EH:II E *‘1 % Exhibition Target

FAEY TERNBREILA. HRB R ZE SRR 077 BHCHE S,

Exhibit to expand your diving industry sales channels and develop new business.

B 53 BT exnibit categories
94&‘/7#&%5-%&7@ Diving Equipment

tR2-LRRER0TTVTY

Opportunities for branding your company'sname
and products

FFENS ez R LIE L

Opportunities to find new customers

W77 —+UY'—N Tour/Resort

TR BRELE. Bha BT ATV FESH. I—X )R OV ATA T/ INYP=FAU=5—,
TIRFRU=5—= U 5h= 017407 &6 MBIt VY30, ChURSA 7. U)—Net

TRAVEL AGENTS, TOURISM BOARDS, GOVERNMENTAL BODIES, HOTEL, AIRLINES, CRUISE OPERATORS, BUS TOURS,

TOUR OPERATORS, RENTACAR AGENTS, WEDDING PLANNERS, MEMBER RESORTS, SECOND HOUSES, TIMESHARES

NRD TV A/ =T )b &0 BCD.LF 1 —5— FEVITZA—Y
MASK, FIN, SNORKEL, TANK, BCD, REGULATOR, DIVING SUITS

FAEVTEE - [EER Diving Culture

AV TayvT - H—ER Diving shop, service

SV T3y T Bl —E X
DIVING SHOP, SERVICE

FAEV OIRBIEHE AR—Y O 5T HiRY RAREEA S — V. BB 58
Vadtry— FPIERK
TRAINING & CERTIFYING AGENCY, GYM, BOOKS & MAGAZINES

EH:II E ;éb % Exhibition Advantage
I =P 1-Y-hiBitT— A%k WEN I ES HITHE

Sales targets visit booths — efficient sales activities are possible.

El * i% % Visitors

.Eﬁﬁ*i%%;_g Visitors Data

O¥e3RI5EEN: 34,8504 Grand total number of Visitors:34,850

IKIRERERT Underwater Cameras,/ Equipment

KFDAS - EFF NIV I ZOR
UNDERWATER CAMERA /' VIDEO,HOUSING, FLASH UNIT

2HA Date FISEEN Number of visitors | 5T Total | EJE]  DF2008

Business

SFNEE) | RARES 221 a0 2000 805

Mar.27(Fri.) — % Public

eSS 626

Business

3F28H(T)

Mar.28(Sat) 16,261

16,746

Public AR DF 12,688 15,120

PASYR 3,030

270
15417

DF 12,804
FASYR 2613

Business 550

3F29H(B)

Mar.29 (Sun.) 12,750

15,687

Public 12,200

3715
31,135

3,981
27,320

Business

&t
Total

34,850 31,301

Public

DE——Z&Ev» LV

Opportunities to increase repeat customers

B#EmOPRZLL)

Opportunities to conduct PR activities
for your company's products

Eaﬁmu':ﬁ Diving Related Goods

U7 BRIV T 22 BR. S )\—F (T
SUVToETU—ER. £ A Ry IV R ANSY ) URYY IRy S
DIVEWEAR, WATCHES, MARINE ACCESSORIES (RINGS, EARRINGS, NECKLACE,

S
N
S

STRAPS), SAFETY GOODS, DIVERS KNIVES, RIBBON MAGNETS.

UV L ‘j’\” - 5%#{%%“5 Marine Leisure/Marine protecting group

A=V I R—=b P =T DA TR—b KL AT (PWC) B
SATIHREEEN X, BREEEK
SNORKELING, BOAT, SURFING, WAKEBOARD, PWC,SEA BATHING,

ASAAA
AATA A

CORAL PROTECTION ORGANIZATION, NATURAL PROTECTION ORGANIZATION

7] \ol/“/ Apparel

TIVIVA—=H— K& TP TovY
APPAREL MAKER, SWIMMING SUIT, SANDALS, T-SHIRT

@k PR

Business

oW OB E E S

Acquire new customers

BHRR1-Y-0REEDL, B B2 ERE55N%

Users of your products will feel increased satisfaction, security and trust

ERBMDAA—=IF YT

Exposure for your brand/products

UE — 4% — 0 18 1l

Increase repeat custom

TRERUNSE /1R 5

Find new diving information/entertainment

[¥9FE§L%E] Trade Buyer

OFENRR

Business categories
Z0fth (BAF - B - #4 - TU2%)
Other
22%

OEFESTARiTE D
Work place JtiEE - ®/ik 2%

Hokkaido/Tohoku
| 4%

Overseas
¥I75 — (X=h—M@l;
P hEp - e 5%
6% Chubu/Hokuriku
HE - mE 2% P
Chugoku/Shikoku

UY—h -
Resort/Travel Agency
3%

ZR—YBSEIGT - BRRIE, ) - it z
Retailer (Spcns)/Who\esa;«:_/s ,&% 4% F

Kinki %
FUM - i 2% B
Kyushu/Okinawa Z

FIZEDFS Exhivitor's comments

AVARNSHH— A—h— (J4EYY - ZAR-Y)
Instructor Maker (Sports)
7% 15%

OFHDYAL Y THEEPEMDBREINTVDDIFEIIET,

This is the only place where the latest diving equipment and materials are on display.

OBLEILVVVERINEN R TVDD TREBRIRIZL,
We are able to gather useful information every time we go so we would like to attend
next time as well.

and information, etc.

z=
=

&)
DftiBIR

OEY) A—N— [FRIFERLBEDTFNINS Y ALLEH D,

The festival provides a good balance of different areas including shopping, manufacturers,

@A)\ —DBHFEILADEED, /AN —H—HEICRLDH D,

Divers and people that love the ocean attend the festival, and even non-divers are able to enjoy it.

[— AR E ] Public Visitor

OBANIRITIEE

Frequency of traveling abroad

FNLLEDMIC1E 1~27 AIC1E

RS ERTEHLIZL)

Opportunities to conduct efficient sales activities

1-Y-OFEBERLTU U

Opportunities to directly hear feedback from users

'l‘gﬁiiﬁ ° }ii'ﬁ EQEU'— tZ Information and technical-related, services
EREN—REMBERRAM AV T —RYNEE H—RFEAT-ENRl.

FIAAY —ERX BFIR—RBIHRE

CREDIT CARD, INSURANCE COMPANY, INTERNET, ETC

%o)ﬂi’. Others

T—ABEK ZRIIDF—F— RV DF—5— LV F )T —){—
BrIUVT (el B HR®)

YOGA, MINERAL WATER, WATER SERVER, SAMPLING(DRINK, EAT, ETC)

O—FHICHIEYIYT7 —ChIFDERAE?

How much do you spend on scuba diving tours each year?

KIME Y TERCERBIAEHELTND .
ERSORE - Fik ving

Bstival
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GAVIMN =07 1)) & HBmmSR R RO RTAE

Product development and formulation of sales strategies are possible through direct marketing

03 =# X% R

There is more word-of-mouth about your company and products.

OFIEVITUSNDAR—Y . LT v— (BHEZ)

Sports or leisure which you do

20 30

Once in 1-2 months
4%

3~67 AIC1E
Once in 3-6 months
20%

1F(IT1E
Once in a year
36%

Once in more than dyears
18%

50% Tokyo

15% Kanagawa

3% Chiba

5% Saitama

5% Shizuoka
3% Kanto

2~3F(C1E
Once in 2-3 years
22%

OFizENIE? (EHEZ)
Why did you visit?
0 10

AF—- S —HK—R
Ski, Snowboard
#b

Fishing
ANAILEYT - IS4 5~
Sky Diving, Gliding

Eval

Yoga
RS17 - v—UvT
Driving, Touring

FrUT - hLyFY
Capming, Trekking

T EVTBMOBRIIER

Find new equipments

UY—h, RITOBRIMER

Find new diving tour or travel
KRB A DR AR

Find new underwater cameras
FAEVTRROEA

Purchase of Diving related goods
0t

Others




